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Abstract

This study explores how professionals use syntax on LinkedIn, particularly focusing on the
linguistic structures they use to balance professionalism and engagement. Analyzing 20
LinkedIn posts and conducting a survey with 10 users, the research uncovers syntactic
patterns, including sentence length, voice (active vs. passive), and the incorporation of calls
to action, significantly impacting audience interaction. The results indicate that shorter
sentences in the active voice, combined with direct engagement strategies, lead to greater
user interaction. The study also addresses the challenges non-native English speakers face
and suggests strategies to navigate these hurdles, such as utilizing language tools. This paper
offers practical recommendations for LinkedIn users to enhance their communication,
ensuring it is clear, relatable, and maintains a professional tone. These findings contribute
to a deeper understanding of the changing linguistic practices within professional online
networks, signaling a notable transformation in digital language use.
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Introduction

As professional social networking platforms have gained popularity, LinkedIn
has become a top choice for individuals looking to network, share insights, and
showcase their career milestones. Unlike other social media sites like Twitter or
Facebook, LinkedIn is primarily focused on career advancement and business
connections, which gives it a unique communication style (Ott & Theunissen,
2020). The way people communicate on LinkedIn combines professional language
with a more conversational tone. This shift in language use prompts important
questions about how professionals adjust their communication to meet the
platform's specific demands while still upholding a professional demeanor (Van
Dijk, 2013).

The main goal of this research is to explore the syntax of online communication
on LinkedIn, focusing on how professionals alter their language choices to align
with the platform's environment and user expectations. This involves looking at
how LinkedIn's professional context influences sentence structures, tone, and the
incorporation of specific language features, such as hashtags and abbreviations, in
posts, comments, and direct messages (Newlands, 2021).

The study aims to uncover the new linguistic practices that have developed on
LinkedIn, especially how users navigate the balance between formality and
informality, professional identity and personal expression, as well as corporate
language and social interaction. The research has revealed how this balance affects
the way individuals communicate on LinkedIn and has examined the role of syntax
in shaping professional identities and online presence (Stark & Shafer, 2018).

Literature Review

The syntax of online communication, particularly on professional platforms
like LinkedIn, has emerged as a significant focus in linguistics and communication
research. Language on social media differs from traditional written forms due to
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the specific traits of these platforms, such as brevity, informality, and the necessity
for user engagement. LinkedIn, in particular, serves as a bridge between purely
social networks and conventional professional communication. This makes it an
excellent area for examining how syntax is modified to fulfill the requirements of
both professional branding and social interaction.

Online communication is influenced by various factors, including the
platform's features, the audience, and the user's goals. Herring et al. (2020)
suggest that the structure of language often changes in online communication due
to the characteristics of digital platforms. A notable shift is the incorporation of
informal language elements like abbreviations, emojis, and hashtags—that
enhance both efficiency and engagement. On LinkedIn, while some informal
elements are present, there is a strong expectation for professionalism. This blend
of formal and informal styles affects the syntax of posts and comments, leading to
a mixed communication style.

The idea of "hybrid language" in digital communication is key to
understanding LinkedIn's syntax. Miller (2020) points out that the syntax in online
posts frequently merges features from various genres, including academic writing,
public speaking, and advertising. Adams and Baker (2021) note that LinkedIn
posts often incorporate corporate language and marketing techniques, such as
catchy phrases, succinct statements, and direct calls to action.

Hashtags play a crucial role in LinkedIn communication, significantly shaping
its syntax. According to Ellis and Martin (2022), hashtags on LinkedIn function as
both organizational tools and engagement strategies. The presence of hashtags
often results in shorter, more concise posts, as users aim to optimize their content
for searchability. This trend is reflected in the common use of abbreviated syntax,
characterized by brief, impactful sentences or even fragments designed to capture
attention quickly.

Abbreviations and jargon are also common in LinkedIn communication,
especially in posts aimed at professionals in specific fields. Lee and Zhang (2024)
suggest that using professional jargon allows LinkedIn users to establish
credibility and showcase their expertise. In industries like marketing, technology,
or finance, certain technical terms and abbreviations serve as shorthand for
complex concepts, streamlining communication. For example, in the tech sector,
terms like "API" (Application Programming Interface) or "UI/UX" (User
Interface/User Experience) are frequently used without further explanation,
assuming the audience is already familiar with the terminology. This dependence
on jargon has significant implications for syntax, often resulting in more compact
sentence structures where meaning is conveyed through technical terms rather
than detailed explanations.

Additionally, while the use of emojis and emoticons is less prevalent on
LinkedIn compared to platforms like Twitter or Instagram, it is gradually on the
rise. DeMers (2023) notes that even in a professional setting like LinkedIn, emojis
are used thoughtfully to soften the tone of posts, express emotions, or boost user
engagement. The inclusion of emojis adds another layer of complexity to the
analysis of LinkedIn's syntax, as they introduce non-verbal cues into the
communication process.

The construction of professional identity plays a crucial role in how users
communicate on LinkedIn, where they often juggle two roles: showcasing their
expertise while remaining relatable. Goffman (2021) discussed the idea of
"facework” in online environments, indicating that users carefully curate their
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online personas through thoughtful language choices. Moreover, Baker and
Nguyen (2023) investigated the link between language and professional identity,
discovering that users often adopt a style that strikes a balance between personal
authenticity and professional norms. This stylistic shift is reflected in the use of
hybrid syntactic structures, where formal elements (like third-person
perspective) blend with conversational tones (such as first-person pronouns).
Therefore, language on LinkedIn functions not just as a communication tool but
also as a means of managing and projecting a professional identity that aligns with
the platform's networking objectives.

Visual elements like images, videos, and infographics are crucial in shaping the
syntax of LinkedIn posts. Baker and Nguyen (2023) point out that visual content
enhances the written language, affecting the overall message and its structure.
When visuals are present, users tend to simplify their language, allowing the
images to communicate the main idea. As a result, posts often contain shorter
sentences and simpler syntax, relying on visuals to handle much of the explanation.
The way people communicate on LinkedIn has been influenced by a mix of
traditional business writing styles and the more casual, social aspects of online
interaction.

Research Objectives
1. To pinpoint common syntactic features found in LinkedIn posts, comments,
and direct messages.
2. To examine the impact of tone, formality, professional jargon, hashtags, and
abbreviations on the syntax of communication on LinkedIn.
3. To evaluate how LinkedIn's communication syntax contrasts with traditional
written business communication.

Research Questions
1. What are the prevalent syntactic features in LinkedIn posts, comments, and
direct messages?
2. In what ways do tone, formality, professional jargon, hashtags, and
abbreviations affect the syntax of communication on LinkedIn?
3. How does the syntax of communication on LinkedIn differ from that of
conventional business writing?

Limitations

Although the methodology used in this study offers valuable insights into
communication on LinkedIn, there are some limitations to keep in mind. The
purposive sampling of LinkedIn posts means that the results may not represent all
types of posts on the platform. Moreover, the study is limited to English-language
posts, which could affect its relevance for non-English-speaking LinkedIn users.
Additionally, the self-reported data from the survey may be influenced by response
bias, as participants might not always accurately reflect their language use or
motivations.

Methodology

A mixed-methods research design was chosen to gain a deeper understanding
of the syntax used in LinkedIn communication. By integrating both qualitative and
quantitative methods, the study aims to identify patterns and offer detailed
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insights into the evolution of language use on LinkedIn. The study comprises two
main components: a content analysis of LinkedIn posts and a survey conducted
with LinkedIn users. Data was gathered through a two-step process: a survey of 10
LinkedIn users and an analysis of 20 LinkedIn posts.

Conceptual Framework

The survey conducted for this research, is based on an understanding of the
attitudes and motivation among the users of the language used in LinkedIn. It uses
a mixed methodology to gather both qualitative and quantitative data. The
questionnaire was designed based on the Theory of Planned Behavior as the
conceptual framework. It primarily emphasized the aspects of attitude, subjective
norm, and perceived behavior control as factors that define and drive participants’
motivation and behavior within LinkedIn communication.

The TPB model is well-suited for the study of online behavior since it considers
how attitudes toward a behavior, societal expectations, and perceived ease or
difficulty in performing a behavior may influence actual actions. For this purpose,
the theory provides insights into how LinkedIn users adapt their language choices
to fit professional norms, balance engagement with formality, and align with
audience expectations.

Some example questions of the Survey included:

e How do you usually structure your LinkedIn posts (e.g., short sentences, long
paragraphs, use of bullet points)?

e Do you take the syntax of your posts into account when trying to engage
professionally on LinkedIn?

e In your view, how significant is the use of formal language on LinkedIn?

Analysis and Findings
This section outlines the results obtained from the content analysis of
LinkedIn posts and the survey responses.

Content Analysis of LinkedIn Posts
An examination of 20 LinkedIn posts showed a strong preference for concise
sentence structures, active voice, and terminology specific to various industries,
all aimed at engaging professional audiences. Posts that included clear calls to
action and posed questions generally received higher levels of engagement.
1. Sentence Length and Complexity

The review of 20 LinkedIn posts identified clear trends in sentence length and
complexity. Short sentences, typically ranging from 5 to 15 words, made up 65%
of the total content. These posts frequently used straightforward, declarative
sentences to effectively communicate key messages. For instance:

"I am excited to share that [ have been promoted to Senior Data Analyst!"

On the other hand, posts that sought to clarify complex concepts, such as
industry insights or tutorials, featured longer, compound-complex sentences.
These types of posts represented 25% of the dataset, illustrating how LinkedIn
supports a variety of communication styles.

e Common Syntactic Features

a. Conciseness
This text outlines common syntactic features that enhance communication
effectiveness. It emphasizes conciseness, using straightforward sentences that
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focus on the main message. For example, a post might simply state, “Excited to
announce my new role at Tech Company!” This direct approach engages the
audience without unnecessary details.
b. Imperative Sentences

Another feature is the use of imperative sentences, which encourage
action. Phrases like “Check out my latest blog on productivity hacks” or “Join us for
the webinar this Friday” prompt the audience to engage actively.
c. Parallelism

Parallelism is highlighted as a technique that improves readability. An
example would be, “Learn, grow, and achieve more in your career,” where the
series of verbs creates a rhythmic flow, making the message clear and impactful.
d. Parentheticals

The use of parentheticals can enhance clarity in writing. For instance,
“Networking (both online and offline) is crucial for career growth.” Here, the
phrase in parentheses adds context without disrupting the main idea, making it
easier to understand without complicating the sentence.
e. Sentence Fragments and Ellipses

Additionally, sentence fragments and ellipses can create a more
conversational tone. An example would be: “Interesting point... never thought of it
that way!” The fragment “Interesting point” paired with the ellipsis gives a casual
feel, making comments on LinkedIn more personal and engaging.

2. Use of Passive and Active Voice

In terms of voice, the findings showed that 72% of posts favored the active
voice, which tends to create a more direct and engaging tone. Posts using the active
voice are more likely to prompt interaction, such as: "We launched a new Al tool
that simplifies project management." Conversely, 28% of posts used the passive
voice, often found in formal announcements or when the subject of the action is
less important, like: "A new feature has been added to our platform."

3. Calls to Action and Engagement Strategies

Calls to action (CTAs) were a key element in 63% of the posts analyzed. These
included phrases like "Share your thoughts," "Let us know your views," and "Check
out the details here." Posts featuring CTAs experienced 48% higher engagement
(measured in likes and comments) compared to those without, highlighting their
role in encouraging interaction.

4. Industry-Specific Variations

The use of language varied greatly across different industries. Professionals
in technology and marketing tended to use shorter, more engaging sentences
filled with modern jargon such as "growth hacking" and "Al-driven solutions." In
contrast, posts from the finance and education sectors utilized more formal
language and complex sentence structures. This illustrates the industry-specific
expectations for professional communication on LinkedIn. The influence of tone,
formality, professional jargon, hashtags, and abbreviations is significant in
communication.
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a. Tone and Formality

¢ Formal Example: “Our team’s dedication and hard work have enabled us to
achieve this milestone, and we look forward to scaling greater heights together.”
Explanation: This sentence employs compound-complex syntax to convey
formality. Terms like “enabled,” “achieve,” and “scaling greater heights” indicate
professionalism, making it suitable for senior-level professionals addressing a
wider audience.

« Conversational Example: “What’s your take on this?”

Explanation: The use of a question creates a more engaging and conversational
tone. The syntax is straightforward and encourages interaction.

b. Professional Jargon

e Example: “Implementing agile methodologies has streamlined our project
timelines.”

Explanation: The phrase “agile methodologies” represents professional jargon.
The structure emphasizes the cause (“implementing agile methodologies”) and
effect (“streamlined our project timelines”), which is common in professional
writing.

c. Hashtags and Abbreviations

« Example (Hashtags): “Thrilled to be part of this #LeadershipSummit2024!”
Explanation: The hashtag #LeadershipSummit2024 serves as a syntactic addition
to the sentence, indicating topic relevance. Hashtags are a feature specific to
LinkedIn and are not typically found in traditional writing.

« Example (Abbreviations): “FYI, we'll be reviewing the proposal ASAP.”
Explanation: Abbreviations like “FYI” (For Your Information) and “ASAP” (As
Soon As Possible) make the sentence more concise and efficient. These are
informal yet acceptable in LinkedIn communications.

Survey Analysis
1. Perceptions of Professionalism in Syntax

Survey respondents (n = 10) largely (78%) agreed that it was crucial to
maintain a professional tone on LinkedIn. When asked about their methods for
achieving this, participants mentioned using complete sentences, steering clear of
slang, and employing formal salutations. However, 56% also pointed out that a
conversational tone, which includes shorter sentences and occasional informal
phrases, could enhance relatability without sacrificing professionalism.

2. Motivation behind Language Choices

The survey indicated that LinkedIn users are intentional with their language
selections. Key motivations included:
« Establishing Expertise (68%): Participants adjusted their language to highlight
their knowledge and skills, frequently incorporating industry-specific terms.
 Fostering Engagement (60%): Many respondents stressed the significance of
creating posts that encouraged feedback or interaction, which aligned with the
engagement trends noted in the content analysis.

3. Challenges in Syntax Adaptation

A common theme in the survey responses was the difficulty of adapting syntax
for a global audience. Non-native English speakers, making up 40% of the
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respondents, voiced concerns about finding the right balance between
grammatical accuracy and maintaining a professional tone. Some turned to tools
like Grammarly App for language refinement, highlighting the significance of
syntax in building credibility.

4. Correlation between Syntax and Engagement

The data gathered from both the content analysis and survey responses reveal
a strong link between syntactic choices and engagement levels. Posts that utilized
shorter sentences, active voice, and clear calls to action consistently received more
likes, comments, and shares. These characteristics enhance readability and
interactivity, boosting their overall reach and effectiveness.
For example, a post with the syntax:
"Excited to share that I'll be speaking at the TechWorld 2024 conference. What
topics would you like to hear about?”
¢ Garnered an average of 100 likes and 60 comments. In contrast, a longer, passive-
voice post:
"It is with great pleasure that I inform you about my participation in the upcoming
TechWorld 2024 conference."
» Received significantly lower engagement (40 likes, 5 comments).
Syntax of LinkedIn Communication vs. Traditional Business Communication

a. Informality vs. Formality

e Traditional Example: “I would like to express my gratitude for the opportunity
to present my ideas at the recent board meeting.”

Explanation: This sentence employs formal syntax, featuring a lengthy
introductory phrase (“I would like to express my gratitude”) and specific details
about the event. It reflects the tone typical of traditional business communication.
¢ LinkedIn Example: “Grateful for the chance to share my ideas with the team.”
Explanation: The syntax is more straightforward and casual, omitting auxiliary
verbs (“would like to”) and adopting a friendlier tone.

b. Use of Pronouns

¢ LinkedIn Example: “I'm excited to share my thoughts on the future of AL”
Explanation: The use of the personal pronoun “I” fosters a conversational
atmosphere, enhancing the connection with the audience.

« Traditional Example: “The report outlines the findings comprehensively.”
Explanation: This sentence avoids personal pronouns, maintaining a neutral tone
and objectivity, which is a hallmark of formal business writing.

c. Punctuation and Sentence Length

¢ LinkedIn Example: “Incredible growth this quarter. Excited for what’s next!”
Explanation: The use of short sentences and exclamation marks conveys
enthusiasm and is intended to capture attention quickly.

e Traditional Example: “The quarterly report highlights a substantial increase in
revenue compared to the previous quarter.”

Explanation: This longer, more formal sentence emphasizes thoroughness and
clarity, steering clear of emotional punctuation.
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d. Inclusion of Hashtags and Emojis

 LinkedIn Example: “Amazing progress this year! #Growth #Teamwork”
Explanation: Hashtags (#Growth, #Teamwork) act as metadata for the post, while
emojis add emotional appeal. These elements are unique to LinkedIn and help
improve visibility and relatability.

Key Findings

1. Short Sentences Drive Engagement: Posts featuring shorter, simpler
sentences tend to achieve higher interaction rates.

2. Active Voice Dominates: Utilizing active voice is a crucial strategy for
engaging audiences on LinkedIn.

3. Common Syntactic Features: LinkedIn prioritizes conciseness, imperative
sentences, parallelism, and parentheticals to enhance clarity and engagement.
Informal elements like fragments and ellipses create a conversational tone.

4. Influence of Tone and Linguistic Elements: Posts strike a balance between
professional jargon and a conversational tone to foster relatability. Hashtags,
abbreviations, and active voice boost engagement and visibility.

5. Differences from Traditional Writing: LinkedIn favors short sentences,
personal pronouns, and emojis over more formal, objective writing styles.
Exclamation marks and hashtags add a modern touch to digital audiences.

6. Platform-Specific Syntax: Engagement-driven questions and calls to action
are prevalent. This combines professional and conversational elements for a
lively tone.

7. CTAsBoost Interaction: Posts that include clear calls to action tend to receive
more comments and shares.

8. Industry-Specific Syntax: Different industries exhibit variations in syntactic
style that align with their norms and expectations.

9. Challenges for Non-Native Speakers: Language tools are crucial for helping
users meet LinkedIn’s professional syntax standards.

The analysis underscores the changing landscape of LinkedIn communication,
highlighting how syntax is used strategically to balance professionalism with
engagement. These insights lay the groundwork for practical recommendations in
the following section.

Conclusion

This study examined the syntax of online communication on LinkedIn,
focusing on how language norms are evolving in professional interactions. The
findings showed that LinkedIn users intentionally use syntax to balance
professionalism with engagement. Posts that feature short, simple sentences in an
active voice and include calls to action tend to generate higher engagement,
making them more accessible and interactive.

Variations across industries revealed that different fields have unique
syntactic preferences; for instance, technology and marketing often prefer
modern, concise language, while finance and education tend to use more formal
structures. However, challenges persist, especially for non-native English speakers
who face the dual pressures of maintaining grammatical accuracy while also
achieving a professional tone. This study enhances our understanding of
LinkedIn’s professional syntax, illustrating how users modify their language to
network, share knowledge, and engage in the digital age.
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Recommendations
Based on the findings, several practical suggestions are made for LinkedIn
users, professionals, and organizations to enhance their communication
strategies:
e Use short sentences to improve readability and impact. Steer clear of
complex sentence structures that could confuse readers.
e Use the active voice to ensure your messages are clear and direct.
e Foster interaction by concluding posts with a question, suggestion, or
invitation for readers to share their thoughts.
e Recognize the preferred communication style in your industry and adjust
your posts accordingly.
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